TTDT35 : No-Code Al Agent with N8N for Successful Social Media & Digital Marketing Strategies
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Training Date : 26-27 flunau 2569
fee : 10,000 B (s1méislasau Vat 7%)
Instructor : Days & Duration : 2 Day(s) | 12 Hour(s)
Time : 09:00:00 - 16:00:00
Language : Thai
Ph.D.Dendej Rakrattanatrai venue : Training Room 3rd floor, Software Park Building Chaengwattana Road, Nonthaburi

Type : Classroom
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Category : Al & Data Technology
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Course Outline :
Day 1: Generative Al for Text & Basic Visuals
Session 1: Understanding Generative Al & Prompt Engineering for Marketing
® The Generative Al Revolution in Communication
O What is Generative Al? A non-technical explanation of how it creates content.
O How Generative Al is transforming social media, marketing, and IMC.
O Key capabilities of Generative Al: Text, image, and conceptual multimedia generation.
O Ethical considerations: Bias, misinformation, transparency, and responsible Al use.
O Limitations of current free generative Al tools.
® Getting Started with Free Generative Al Tools
O Hands-on: Introduction to some of the leading Generative Al platforms.
O Hands-on: Introduction to another popular Generative Al platform.

O Hands-on: Basic interaction: Asking simple questions and observing responses.



O Understanding the "prompt" as your instruction to the Al.
® Crafting Compelling Text Content with Al

O Hands-on:Prompt Engineering Fundamentals for Marketers:
B Clarity and specificity: How to write prompts the Al understands.
B Defining tone and style.
B Specifying target audience.
B Adding various constraints.

O Hands-on:Generating Diverse Social Media Captions:
B (Creating engaging captions for social media posts (e.g., product launch, event announcement) using your chosen Al tool.
B Developing concise and impactful Instagram captions with relevant emojis and hashtags.
B Drafting short, attention-grabbing tweets.

Session 2: Al-Powered Visuals & Strategic Content Planning
® Al-Powered Visuals for Social Media

O Concept: How text-to-image Al works (brief, non-technical).

O Understanding the importance of visual content in social media.

O Hands-on:Exploring Free Al Image Generation Tools:
B Using a free image generation feature within a design tool.
B Exploring a free standalone Al image generation tool.
B Understanding prompt guidelines for image generation (descriptive, stylistic elements).

O Hands-on:Generating Social Media Graphics & Visuals:
B Creating custom background images for quotes.
B Generating conceptual images for blog post banners or event promotions.
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B Experimenting with assorted styles (e.g., "photorealistic," "cartoon," "abstract").
® Al for Multi-Platform Content Adaptation & Idea Generation
O Hands-on:Platform-Specific Content Adaptation:
B Taking a core message and re-writing it for different platforms using your chosen Al tool.
B Generating relevant hashtags for various platforms.
O Hands-on:Al for Campaign Idea Generation:
B Brainstorming unique social media campaign themes with Al.
B Generating creative concepts for interactive posts.
B Developing content pillars and topics for consistent posting.
O Hands-on:Al for Long-Form & Structured Marketing Content (Drafting):
B Using Al to create structured outlines for blog posts or articles related to marketing campaigns.
B Drafting introductory and concluding paragraphs for longer-form content.
B Using Al to summarize long articles, reports, or meeting notes into digestible social media snippets or bullet points.
Day 2: Advanced Multi-Modal Al, Content Management & Strategic Deployment
Session 3: Building Automated Workflows for MultiDJlodal Media Generation
® Overview of Workflow Automation Concepts
O How APIs and webhooks connect Al tools into a chain
O Defining inputs, transformations, and outputs in a workflow
HandsLbn:Text Dlmage Workflow
O Select a free textD{oDmage endpoint.

O Write a prompt template in a spreadsheet or form.

O Trigger image generation and save outputs to cloud storage.
HandsLbn:Text [ Video Workflow

O Choose a free text_tol lideo tool.

O Automate script generation via Al text tool.

O Feed script into video generator and collect clip URL.
HandsLbn:Text []Audio/Music Workflow
O Explore free text_tol_usic or TTS services.

O Automate prompt submission and retrieve MP3 link.

O Demo: stitch voiceover to generated video clip

HandsDon: Avatar & Voiceover Automation

O Use a free avatar generator.
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O Push text prompts to produce a talking avatar video.
O Capture final media files programmatically.
Session 4: Designing Endl{ol End Content Pipelines for Muttil_Platform Publishing
® Defining the Endl{ol End Pipeline
O Map steps: Brief [rext DImage/Video/Audio Uplatform assets LIpublish.
O design complex end-to-end workflows for multi-platform posting.
[ HandsD)n: Integrating Text and Media Pipelines
O Link textD[oDmage, video, and audio pipelines.
O Pass metadata (copy, hashtags, asset URLs) through each step.
® Handslbn: Asset Formatting & Metadata Injection
o AutoDesize images for Instagram, Facebook, X, LinkedIn
O Generate plaﬁorm[j[ailored captions and hashtag lists via Al.
O Assemble a JSON payload or CSV row with assets and captions.
e HandsLbn: Muttil_Platform Publishing Automation
O Post to Facebook Pages, Instagram Business, X via APl/webhook

O Log successes/failures back to your spreadsheet.

Payment Condition :

Payment can be made by:

1. Cash or Credit Card or Bank Cheque payable to
dnnanuiauingmansuazmaluladuvewi or National Science and Technology Development Agency

(a post-dated cheque is not accepted) on the first day of the service or within the last day of the service.

2. Account transfer and send the proof of the payment (the deposit slip) via email patsorn@swpark.or.th

O SUIMITNTINN ENVIQNYTUINFAERT
Saving Account Number: 080-0-00001-0
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Account Name: dntinanunwaiuninendmansuazinalulagunsyif

0 suimsnglve @veaialy
Saving Account Number: 152-1-32668-1
Account Name: gninsunaiuIInedansuazmaluladuneni

Notes:
B \Vithholding tax (3%) is exempt.
B Should you need to withdraw, you must send the notice of the withdrawal in writing no later than 7 working days before the
commencement date. The cancellation less than 7 days will be subject to a fine of 40% of the fee.

B Software Park Thailand reserves the rights to cancel courses due to unforeseen circumstances.

Contact Person :
For more information, contact our course coordinator on:
ANNVYWIIO DONALEHA
Ms. Kotchaphan Aokdeelert
©: 02 583 9992 Ext. 81425
: 062 886 2652
: kotchaphan.aokdeelert@nstda.or.th, ttd@swpark.or.th
You are encouraged to use the course schedule as a guide to plan your training.

The schedule is accessible at www.swpark.or.th for more information.
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